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The Innovative Medicines Initiatives (IMI) visual
identity manual is the basic guide for establishing and
maintaining brand consistency for IMI.

It is intended for the use of IMI Programme Office staff,
projects, partners and suppliers. It aims to ensure a
recognisable and consistent visual representation of
the IMI look and feel throughout internal and external
communication.

This manual contains guidelines for the correct
implementation of the IMI symbol and logotype. It also
includes graphic standards describing the correct use
of the primary graphic elements of IMI’s visual identity.
The correct representation and use of these elements
will ensure a consistent visual identity for IMI, and
guarantee the flexibility to generate creative solutions
for any communication media.

The guidelines laid out in this manual ensure that
IMI’s visual implementation reflects the organisation’s
mission, vision and values.
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1.0 The IMl logo




1.1
Logo symbol

The symbol of the IMI logo reflects our mission to
facilitate open collaboration in research to advance
the development of, and accelerate patient access
to, personalised medicines for the health and
wellbeing of all, especially in areas of unmet medical
need.

The logo symbol features a light and linear oval
shape connecting two universes: the public element
and the private element of the IMI partnership.

This connection also represents the collaborative
nature of IMI: bringing together academia, patients,
regulators, SMEs, industry and other partners in IMI
projects.

The philosophy behind the logo design is in line
with the fast-paced world of medicines R&D and
innovation, represented by the oval shape that
evokes movement.

To ensure consistency, the symbol and the logo
should always be reproduced from our master
electronic files.

In order to ensure recognition of the IMI brand, the
logo symbol should never be used alone, that is
without the lettering of the extended organisation’s
name (Innovative Medicines Initiative).

The symbol can be used alone only when the print
area is extremely restricted and the organisation
name becomes unreadable. The use of the IMI logo
symbol without the lettering must be authorised
by the IMI communications department.
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1.2
Logo: symbol + company name - horizontal shape

The horizontal composition of the logotype is the
preferred shape.

The lettering of the company name is set on 3
justified lines in order to keep the same proportions
in both vertical and horizontal combinations of the
logo. This allows flexibility in the use of the logo.

The lettering used for the company name is
MyriadPro.
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1.3
Logo: symbol + company name - vertical shape

The lettering of the company name is set on three
justified lines in order to keep the same proportions
in both vertical and horizontal combinations of the
logo. This allows flexibility in the use of the logo.

The lettering used for the company name is
MyriadPro.

The green line adds stability in the composition of
the lettering and the symbol.
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1.4
Logo: clearance area

The clearance area around the logo is X.

No design elements may intrude on the clearance
area of the IMI logo. It is essential that the
clearance area remains free of all graphics, images
and typography.

1
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1.5
Logo: small size reproduction

In order to ensure recognition of the IMI brand, the
logo symbol should never be used alone, that is
without the lettering of the extended organisation’s
name (Innovative Medicines Initiative).

The symbol can be used alone only when the print
area for the logo is extremely restricted and the
organisation name becomes unreadable.

The use of the IMI logo symbol without the lettering
must be authorised by the IMI communications
department.
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1.6
Logo: things to avoid

To ensure consistency, the symbol and the
logotype should always be reproduced from our
master electronic files.
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2.0 The IMl logo colours




2.1
Logo colours on bright and dark background

There are four colour versions of the IMI logo:

The original two-colour green-blue logo version
on white or light colour background is the
preferred option. Products designed exclusively
by or for IMI should always be designed in such
a way that the green-blue logo stands out on a
white or light colour background.

The reversed green-white and white-only logo
versions are conceived for black, saturated or
dark colour backgrounds. These versions should
be only used when dark, saturated or dark
colour background cannot be avoided. This
could be the case in a third party’s materials or
communications where a rich colour background
has been set as part of their design.

The black and white logo version was designed
for, and should only be used when, the use of
colours is not possible.

If you are in contact with a third party and are
unsure which logo version should be used in their
specific communications, please consult the IMI
communication department. As a rule, the reverse
colour logos and the black and white logos should
only be used with the authorisation of the IMI
communication team.
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3.0 The IMI corporate colours




3.1
Corporate colour palette

IMI's visual identity includes 47 bright and pastel
colours chosen from the Pantone Color Bridge
Coated palette for process printing and web
design.

The “#C" code is the solid Pantone colour. “#CP”
code is the process printing colour simulation

of the solid Pantone colour obtained by mixing
specific amounts of dots of cyan, magenta, yellow
and black.

The IMI green (Pantone 368C) and blue
(Pantone 548C) colours should only be used for
the logo and printed as solid Pantone colours.

Should it not be possible to print the solid Pantone
colour, the “CP"code shall be used.

Symbols, illustrations, text, graphics:
Use columns Aand B

Backgrounds, text boxes:
Use columns C, D, and E

To simplify both internal and external
communications, you may refer to a specific colour
of the palette by using the columns and the row
numbers (e.g.“4D"for Pantone 318CP).

Each tint of the palette can be lightened in
percentages in order to obtain different gradients.
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IMI'logo

0]
Pantone 548C

0]
Pantone 548CP
CMYK100-21-28-76
RGB 0-68-85
HTML 004455

g
Pantone 368C

g
Pantone 368CP
CMYK 65-0-100-0
RGB 124-184-47
HTML 7CB82F

Symbols, text and graphics

l:'>

Pantone 426CP

CMYK 94-77-53-94
RGB 37-40-43
HTML 252828

Pantone 7733CP
CMYK 89-0-91-43
RGB 0-117-64
HTML 007540

Pantone 568CP

CMYK90-14-62-43
RGB 6-113-92
HTML 06715C

Pantone 7708CP
CMYK 100-18-12-59
RGB 0-90-118
HTML 005A76

.

Pantone 7462CP

CMYK 100-48-6-30
RGB 0-95-144
HTML 005F90

Pantone 5125CP
CMYK 42-81-11-49
RGB 116-67-100
HTML 744364

Pantone 1605CP
CMYK6-71-100-32
RGB 163-90-36
HTML A35A24

Pantone 7551CP
CMYK 0-40-96-32
RGB 184-131-34
HTML B88322

.

Pantone 7755CP
CMYK 0-14-78-62
RGB 134-115-55
HTML 867337

lw

Pantone 424CP

CMYK30-20-19-58
RGB 120-123-126
HTML 787B7E

Pantone 569CP
CMYK 90-9-60-15
RGB0-143-117
HTML 008F75

Pantone 3145CP
CMYK 100-10-29-20
RGB 0-125-145
HTML 007D91

CMYK 36-68-10-31
RGB 140-96-126
HTML 8C607E

Pantone 1595CP
CMYK 0-71-100-3
RGB 218-112-40
HTML DA7028

Pantone 7550CP
CMYK 0-34-98-12
RGB 214-157-42
HTML D69D2A

Pantone 619CP
CMYK 17-14-93-38
RGB 162-148-44
HTML A2942C

Backgrounds and text boxes

ln

Pantone 423CP

CMYK 22-14-18-45
RGB 147-150-148
HTML 939694

HTML 7CBB5A

Pantone 3265CP
CMYK 66-0-39-0
RGB 93-186-169

HTML 5DBAA9

Pantone 7709CP
CMYK 62-0-18-6
RGB 98-181-187
HTML 62B5BB

HTML 77B6C9

Pantone 5145CP

CMYK 25-51-5-20
RGB 164-128-157
HTML A4809D

Pantone 715CP
CMYK 0-54-87-0
RGB 233-149-75
HTML E9954B

Pantone 1235CP
CMYK 0-31-98-0
RGB 238-173-26
HTML EEAD1A

Pantone 618CP
CMYK14-10-85-27
RGB 181-167-66
HTML B5A742
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Pantone 421CP
CMYK13-8-11-26
RGB 184-185-183
HTML B8B9B7

Pantone 359CP
CMYK 40-0-50-0
RGB 170-208-149
HTML AAD095

Pantone 571CP
CMYK 40-0-25-0
RGB 166-211-193
HTML A6D3C1

Pantone 318CP
CMYK 40-0-14-0
RGB 161-211-211
HTML A1D3D3

Pantone 2975CP
CMYK 34-0-5-0
RGB 165-215-227
HTML ASD7E3

Pantone 5155CP

CMYK13-31-2-8

RGB 199-174-195
HTML C7AEC3

Pantone 1485CP
CMYK 0-34-58-0
RGB 239-182-112
HTML EFB670

Pantone 127CP
CMYK 0-4-62-0
RGB 250-225-123
HTML FAE17B

Pantone 617CP
CMYK11-6-64-13
RGB 205-194-108
HTML CDC26C
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Pantone 420CP
CMYK 6-4-7-13
RGB 213-212-208
HTML D5D4D0

Pantone 7485CP
CMYK 9-0-18-0
RGB 230-235-206
HTML E6EBCE

Pantone 317CP
CMYK 23-0-10-0
RGB 196-225-222
HTML C4E1DE

Pantone 628CP
CMYK 20-0-7-0
RGB 200-227-226
HTML C8E3E2

Pantone 7457CP
CMYK 18-0-5-0
RGB 208-230-232
HTML DOE6E8

Pantone 5165CP
CMYK 7-19-2-3
RGB 219-201-213
HTML DBC9D5

Pantone 155CP
CMYK0-12-34-0
RGB 245-215-165
HTML F5D7A5

Pantone 1205CP
CMYK 0-3-43-0
RGB 249-228-157
HTML F9E49D

Pantone 615CP
CMYK 8-3-41-3
RGB 223-217-159
HTML DFD99F

100% 90%
Example of Pantone 7755CP shaded in percentages

80%

/0%

60%

507 R0

307

204

|0



3.2
Examples of good use of the IMI corporate
colours
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33
The logo placed on images

The IMI logo can be placed on graphic or
photographic backgrounds only when the
background is clear and unobtrusive. The section
of the photograph or graphics where the logo is
placed should not feature patterns or graphics, and
should always allow for maximum contrast with
the logo colours.

Should the background image not allow for
readability and contrast, the background image
may be retouched in order to obtain the best
backdrop for the logo.

The logo should always be clear and legible.
Alterations of the appearance of the logo using
shadows, outlines or similar effects are not
permitted.

Preference should be given for the blue-green
logo on white or light colour background.

Any use of the IMI logo superposed on graphics
or photographs must be authorised by the IMI
communication department.
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4.0 The IMI font




41
Corporate font

Professional publishing

The IMI corporate font for any professional desktop
publishing layout is Myriad Pro. Myriad has both
warmth and readability, and its clean open shapes,
precise letter fit, and extensive kerning pairs make
this font an excellent choice for text typography that
is comfortable to read. The wide variety of weights
and widths in the font family provide a generous
creative palette for even the most demanding
display typography. The light, regular, semibold,
light condensed and condensed versions should
be used for the body copy. The Bold, Black and
Bold Condensed versions should be used only for
headlines.

Websites and newsletters

The IMI corporate font for online use (e.g. website and
newsletters) is Myriad Web Pro. As an alternative font
for web design, PT Sans from Google fonts could be
used as a close match to Myriad Web Pro:
www.google.com/webfonts/specimen/PT+Sans

Access to Myriad Pro

The Myriad Pro and Myriad Web Pro fonts are
available from Adobe Systems Incorporated,
available for desktop publishing and web.

Basic word processing (using Microsoft Office)

In all word processing applications, as well as in
Microsoft (MS) Office Word, Excel, PowerPoint and
Outlook, the font Arial will be used for templates and
stationary elements that need to be shared with a wide
range of users. The font used for body text in standard
documents should be Arial 10 pt in black.
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Myriad Pro

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz .

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ..

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ...

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ...

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ...

ABCDEFGHIJKLMNOPQRSTUVWXY/
abcdefghijkimnopgrstuvwxyZ e s

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz e

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz s

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz ..

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz ...

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ...

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ..

Arial
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abcdefghijklmnopgrstuvwxyz wsa:

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz .

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz .

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz ..o

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz ...

ABCDEFGHUKLMNOPQRSTUVWXYZ
abcderghijklmnopqrstuvwxyz e

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz s

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz s

PT Sans

ABCDEFGHI/KLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz o

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz v

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ..
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5.0 The IMI communication elements




5.1
Background shape

The IMI corporate graphic background shape
derives from the contour line of the logo.

The background shape evokes the flowing process
of ideas and substances being merged together in
the management of resources: a dynamic bridge
that facilitates collaboration between diverse
partners and symbolises the mission of IMI.

The IMI background shape is extremely flexible
and adaptable to any kind of format. It can be
controlled, coordinated and constructed easily in
order to match a clear, recognisable and coherent
corporate design. The colours and tints add a
sense of dynamism and lightness.

The construction of the IMI background shape

is obtained by using the shape of the logo in a
proportion of 1:1%2 together with a given page
format. The intersection of two oval shapes, one
above the other, creates the cut-line for the top
section of the shape (represented by a blue dotted
line) that virtually symbolises IMI's role as a neutral
platform between partners.

The page format can easily be moved within the
shape, providing a variety of different formats.

The following pages show several examples of use
of the IMI background shape.
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5.2
Brochure examples

Example of different brochure layouts using the
IMI background shape.

The corporate background shape may contain
images. The image colours and the text boxes
should match with the colours of the background
shape., creating a harmonious visual balance.

IMIis a joint undertaking between the European
Union and the pharmaceutical industry association
EFPIA. For this reason, all IMI communication
materials must include both the EU flag and the
EFPIA logo.
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Lobortis nisl ut aliquip ex eaicem
modo consequat ut quipex eata

Lobortis nisl ut aliquip ex ea
commodo consequat ut quipex ea col

modo consequat.

Loem psum color sic amet, consectetuer | Dusatem el e e <o n hercerk
adpiscing el sed diam nonummy mbh | in wlpute it e molste consequat
eubmod tcidunt ut laoreet colore magna | vl i colore e eugiat ula s 3¢

aliquam erat volutpat. Ut wisi enim ad | vero eros et accumsan et usto odio dignis-
minim veniam, quis nostud exerc tation | s qui landit pracsent uptatum 221 dele-

Lorem fpsum colr st ame, consectetuer
Duis autem vel eum riure color. adiphcing dunt ut aoreet colore.

In hendrert in wipuate velt esse moleste

consequat, v flum colore e feugiat nulla

Ut wisi enim ad minim veniam, quis

dignisim qui landit prasent luptatum 2zl | Corper suscipt loborts il ut aiaup ex 22
delenit augue dus colorete feugat rula fa- | commodo consequa. Dus autem vel eum
i Lorem psum color st amer, consecte- | e color in hendrert in wiputate velt
tueradipiscing el sed dam nonummy mibh | esse moleste consequat, eros et accumsan
euismod tincdunt utlaoreet colore magna | et usto odio cignissim i blandit praesent.
aliguarm eat volutpat uptatum 2z delent augue dus colore (e
feugait null facls.
‘Ut wisi nim ad minim veniam, quis no-
strud exerci tation ullam corper susclpit.

Loborts nil ut aliuip ex ea commodo | | Duls autem vel eum inure color in
consecqat. Duis autem vel eum fiure color | | hendreit n wiputate velt esse mo-
in hendrert in wipuate velt esse molestie e consequat, vel ilum colore e

consecat, v lum colore e feugiat rulla | | feugiat nulla faclss at vero eros et

dignisim qui bandit praesent luptatum 2zl

Lorem ipsum color sit amet, con

sectetuer adipiscing dunt ut laoreet

colore. Lobortis nisl ut aliquip ex ea

commodo consequat ut quipex ea

col qual modo.

Loem ipsum clor st amet, consectetuer | in vlpuste el s molste consequa

adipiscing el sed diam nonummy ibh | vl colore e eugiat rula a3

cukmod tiibunt ut loretcoloe iogno | ver s o aceuman e st ol el

allquam eot voupat, Ut wal enim-od | Sim i banci pacsentupatum 21 ek

ninim veniam, quis nostrud exer fatlon | it augue s Colore t eugalt ula .

ulamcorpersusciptiobots muealuip. | Lore psam color 5t amet. consecteter
aipicing cuntu oretcoloe

Duis autem vl eum riure color.
0 hencler 0 wipuiare vl esse mokstie | Ut wisi enim ad minim veniam, quis.
consecuat, v lum colore e feugat rula | nostrud exerci tation ullam.

facllsisatvero erosexaccumsan et ustoodio. | Corper susipit loborts il ut aliqup ex ea
dignissim quiblandi pracsent luptatum zzi | commodo consequt. Dus autem vel eum
delenit augue duis coloretefeugaltnull fa- | e color in hendrert in wiputate velt
i Lorem psum color st amer, consecte- | esse moleste consequat, ros et accumsan
i blanit praesent
evismod tincdunt utlaoreet colore magna. | luptatum zzrl deleit augue s colore te

Duis autem vl eum ifure coor in hendrert

Duis in o .

o |
eum ffure color n hendieri in vulputate velt esse moleste consequat, vl lum colore:
eufeugiatrullafaciiss at vera eros et accumsan e usto.

34

IMI visual identity manual

-

/YA |innovative
UML) [edines

Lobortis nisl ut aliquip ex ea commodo.
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ami D \ Mayane
.

AN initiative

Lobortisnislutaliquip exea
modo consequat ut quipexe
lorem ipsum utaliquip color
mondo est allianium.

Lorem ipsum color sit amet, con
sectetuer adipiscing dunt ut laoreet
colore. Lobortis nisl ut aliquip ex ea
commodo consequat ut quipex ea
col qual modo.

Loem lpsum color st amet, com | molesteconsequat, vl colore
eceter adiscng el sd diam | e feugot nlls ot t vero 05
nonummy ibh eusmod thcdunt | <t sccursan e o s dgnsim

ut laoreet colore magna alquam | qui blandit praesent lupratum zzl
erat volutpat. Ut wisi enm ad minim | delnit augue s color te feugait

veniam, quis nostud. nulla faciis. Lorem fpsum color st
amet, consectetuer adipiscing dunt
Duis autem vel eum iiure color. | ot screet colore.

I hendrert i wiputate velt esse
ot consecuat ve lum colore | Ut wisi enim ad minim veniam,
e feugat nulls facl s 1 vero eros | quis nostrud exereltation ullam.
et accumsan et usto odio digissim | Corper suscipt loborts s ut aliguip
Qui blandit prassent luptatum zzril | ex ea commodo consequat. Duis
delenit augue duis colre e feugat | autem vel eum irure color n hen-
Pl facis. Lotem fpsum color 3t | drertin wiputate velt esse moleste:
ame, consectetuer adipiscing elt, | consequat, eros et sccumsan et usto
sed ciam nonummy nibh eusmod | odio dignissim qui blandit prassent
tincidunt ut laoreet colore magna | luptatum zzrl delentc augue duis

st consequat,ve il colore e feugiatnullafaclisis at vero eros et ac-

Vero eros et accumsan et usto
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5.3
Exhibition stand, counter and roll-up banner
example

The size of the exhibition stand in the illustration is
2500 mm x 2225 mm.

The size of the counter is 565 mm x 940 mm.

The roll-up banner size is 800 mm x 2000 mm.
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5.5
Newsletter

Demonstration of how the new IMI corporate
identity may be applied to the IMI newsletter.
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Newsletter - 37th Edition - July 2014 www.imi.europa.eu

7 Proudly launching the IMI 2 programme...

7 IMI launches €49 miillion Call for proposals.
on diabetes and retinal diseases...

71 IMI 2 Open info Day - Registration opens in August!...
71 Webinars on IMI 2 - Call1 topics and IMI rules & procedures...
7 Article highlights role of IMI in vaccine research...

7 Faster Cures paper highlights benefits and
challenges of research by consortium...

7 News from the projects...

IMI 2 programme

Proudly launching the IMI 2 programme
On 9 July, the IMI 2 programme officially got underway. To celebrate

the launch of IMI 2 and the other Joint Technology Initiatives (JTls), the
European Commission held an event in Brussels featuring speeches by
Commission President José Manuel Barroso and Commissioners Méire
Geoghegan-Quinn, Neelie Kroes and Siim Kallas, as well as Italian Minister
for Education, Universities and Research Stefania Giannini and.
/Eadmoretzl

Call for proposals

IMI launches €49 million Call for proposals on

diabetes and retinal diseases.

On 9 July IMIlaunched its first Call for proposals under IMI 2. The Call
features two topics

The topic ‘Translational approaches to disease modifying therapy of Type

1 Diabetes Mellitus (TTDM)'has a total budget of just over €35 million. The
goal of this project will be to advance our understanding of type 1 diabetes
and address the lack of tools and technologies to detect people’s risk of
developing this condition...

.. read more E7l|

IMI 2 Open info Day

Registration opens in August!
us for IMI's € f or
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6.0 The IMl image style




6.1
Real-life and laboratory images

The choice of images supporting IMI
communications should be in line with the IMI
visual identity.

The chosen photos should reflect in a realistic and
fair way the environment in which we live and
work: IMI partners, researchers, the pharmaceutical
industry, patients, society and the world
surrounding us.

Laboratory and microscope images must be real
and relevant to the described scientific subject.

The images must not have a constructed and
artificial look.

The colours and tints in our images are bright,
and white is always dominant. The images can be
processed with cuts, colours and shades that help
emphasise dynamism, positivity and realism.

Some photos may feature shallow depth of field
by blurring the background/foreground to achieve
amore pleasing effect and make the subject stand
out.

The images in this manual are non-exclusive
royalty-free images. Credits: Shutterstock.

IMI has been granted the right to use and
reproduce these photos, but they cannot be
transferred to any other person or user.
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7.0 The IMI visual identity info




For information about the IMI corporate identity, please contact
the IMlI communications team by sending an e-mail to
infodesk@imi.europa.eu or by calling +32 (0)2 221 8181.
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