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How can IMI leverage your 
communication? 



IMI website: homepage plus success 
stories page



IMI website: project factsheet and 
catalogue tools



IMI twitter



IMI newsletter

At the end of 2018, IMI had maintained 2 398 newsletter 

subscribers 



IMI Events organised by IMI



External events with IMI involvement

P Stoffels slide for the BIO 2016 IMI session



IMI LinkedIN

Group members reached 

the figure of 4 974 at the 

end of 2018



IMI in the media

Homepage with 25,000 unique monthly pageviews

Science|Business bi-weekly newsletters- opt-in list of 18,000

Social media promotion with total outreach of 12,000 followers



 BIO two IMI sessions: 

• ‘Getting to grips with data quality issues through international 

neuroscience initiatives’ - IMI’s EQIPD project, 

• ‘Building a brighter future for children: How will large paediatric

trial networks help to deliver safe, effective medicines - IMI’s 

C4C project

 Results Pack on the digital future of Brain research: EU-AIMS, 

PRISM and AETIONOMY

 SF 2019 on ‘Brain health and disease in the digital era - 2020 & 

beyond’. Several speakers from related IMI projects

 … and focus results, results, results. Help us demonstrate IMI 

impact!

IMI next steps



Visit our new website

www.imi.europa.eu

Sign up our newsletter

bit.ly/IMInewsletter

Follow us on Twitter

@IMI_JU

Join our LinkedIn group

bit.ly/LinkedInIMI

Email us

infodesk@imi.europa.eu

Thank you!


